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Woodmaster: Developing a Distribution Channel

Driven by the popularity of television networks such as the DIY channel and HGTV, and of celebrity
crafters like Katie Brown and Rachel Ray, the American craft and hobby industry has grown to more than
$29 billion. In a recent survey, 56% of U.S. households reported that they engaged in crafts at least once
per year. The leading craft activity is woodworking/woodcrafts, which accounts for 11.5% ($3.332 billion).

Much of this woodworking/woodcrafts spending is on the equipment which crafters use for their projects.
According to IBIS World, the woodworking machinery industry is worth close to $1 billion, although this
includes sales to contractors and commercial woodworking shops. Classified as SIC 33321,

... firms in this industry manufacture sawmill and woodworking machinery (except

handheld). Manufactured machinery includes circular and band sawing equipment, planing
machinery, sanding machinery, band saws, circular saws, jigsaws, jointers, lathes, mortises,
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